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Boating is nothing to fool with 
board, don't panic. Never attempt to swim to 
shore unless you are positive you can easily make 
it. Hang on to the boat and wait for help. If you are 
in the water for an extended period,.be wary of 
the signs of hypothermia which can be present 
even in warm water conditions. As the body cools 
it becomes susceptible to shivering, slurred speech, 
and drowsiness - all warning signs of hypother-

(NC) - Many people think operating a boat is 
merely knowing how to run the motor and steer. 
That's far from the case: Boating requires know
how and following safety rules, as suggested by 
St. John Ambulance, Canada's leader in first aid 
training and products for more than 100 years. 

• If possible, take a companion on every outing 
on the water. If you have to go alone, make sure 
someone on shore knows where you're going and 
when to expect you to return. 

• If you can't swim, learn! Water need not pose 
a threat if you are trained in swimming, 
drownproofing and life-saving techniques. 

• Wear a lifejacket at all times. You never know 
when you might fall overboard. A lifejacket can 
save your life, especially if you are rendered un
conscious or are injured in the fall. 

• Knowthe waterway. If possible, equip yourself 
with charts and a depth finder. Watch for hazards 
along the way-you never know what will float 
into your path. 

• Keep an eye on the weather. Be prepared for 
storms and be able to seek shelter from the 
elements. 

• Don't overload your boat and never stand in 
a small boat. 

MAN ITOBA'S 

mia. 
The condition is severe when shivering stops. 

Unconsciousness and stopped breathing could 
follow. This is a dangerous, life-threatening condi
tion that requires immediate first aid. 

Here's what to do when a hypothermic casualty 
is in the water: 

• Tell the casualty not to take off any clothing
, clothing helps keep heat in. 

• Tell the casualty to move as little as possible
moving around causes more heat loss. 

• Avoid the use of alcohol which can impair 
judgement. 

• Always carry a first aid kit and a full array of 

• When removing the casualty from the water, 
keep them horizontal and handle them gently as 
rough movement could upset heart rhythm . 

safety equipment. 
Should your boat capsize or if you fall over-

Knowing what to do in an emergency is your 
best defence against further injury and suffering. 
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• Learn to Row lessons 
most evenings 

• Recreational Programs 

• Associate memberships 
for our weight room 

• Junior, Senior and Masters 
Competitive Programs 
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Colour gives small business 
documents the professional edge 
By TOM TOMKINS 

(NC) - Small busi
nesses may not have all 
the resources of large 
companies, but with 
the latest office tech
nology, they no longer 
have to look like "the 
little guy." Today, there 
are simple ways to give 
smaller enterprises the 
well-honed look and 
feel of a larger busi
ness. One of them is 
colour. 

Once viewed as too 
expensive, crisp, pro
fessional-looking col
our documents are ac
cessible to almost any 
business thanks to rela
tively recent advance
ments in colour print
ing technology. 

Color Ink technology allows small and home 
business to produce professional high-qual
Ity documents. 
rates by up to 80 per 
cent. It also speeds 
learning and recall by 
as much as 78 percent. 

Those numbers can 
dramatically affect your 
bottom line. Let's say 
your employees save a 
half-hour each day be
cause they absorb and 
share knowledge more 

effectively and quickly 
through the use of col
our in documents. 

With today's low 
prices for colour print
ers and copiers, colour 
is no longer a lUxury. In 
fact, it has become a 
necessity in today's 
business communica
tions . 

We've Made a Great Idea Better. 

We've combined network mar
keting with telecommunications. 
Own your own business in one of 
the world's fastest-growing indus
tries. Earn extra income with no 
products to purchase, no collections 
to make, and no inventory to store. 
Gather long distance customers and 
recruit others to do the same. For 
more information, call today. 

334-4946 The business world is 
taking notice. Produc
tion of colour docu
ments has grown from 
9 billion pages in 1997 
to 45 billion in 2001 -
a SOb percent increase. 
So the question really 
is no longer whether to 
use colour in your busi
ness documents, but 
how to do it strategi
cally'and, costeffec
tively. 

Simplifying your financial life 

Now, even the small
est businesses routinely 
use colourto give docu
ments the big player 
edge. For example, 
colour highlights can 
be used to accentuate 
graphics, guiding the 
reader's eye to key data. 
The resulting docu
ment is visually attrac
tive, professional and 
easy to read. 

Astudy conducted by 
Loyola University in 
Chicago has proven 
that people respond 
differently to commu
nications in colour 
compared with black 
and white. Colour 
makes vital documents 
like presentations, pro
posals and reports 
more persuasive. Ac
cording to the study, 
documents in colour 
sell ideas, products and 
services up to 88 per 
cent more effectively 
than black and white. 

Even simple, eco
nomical highlight col
our can have a positive 
effect on cash flow. In
voices with amounts 
owing arid due dates 
highlighted in colour 
are paid up to 30 per 
cent faster. Colour 
grabs attention and 
holds it: According to 
the study, adding col
our to a document in
creases recognition 

For some clients, life is simpler because they 
know that they can access a full range of 
financial products from one of the most 

reliable names in the financial industry world
wide. That name is Merrill Lynch. 

Other clients know Merrill Lynch by the one 
product or service they access. 

It's easy to think of Merrill Lynch as a stock 
service provider, but, whether you're a client or a 
prospect, Merrill Lynch is much more than a 
stockbrokerage firm. We're insurance. We're 
mutual funds. We're education programs. We're 
retirement planning. We're estate planning. We're 
money management at the most comprehensive 
level, We're fixed-income investments - including 
CSBs, government bonds and corporate bonds. 
We're RRSPs and RRIFs. We're annuities. 

And yes, we're equities but the difference is you 
can purchase equities yourway. Buy them directly 
or use a wrap program, or our discretionary 
management services or our structured portfo
lios. No matter what suits you best, we have a 
solution for you. And that goes for commissions 
too. Whether you prefer to pay per trade or 
through an asset fee, we offer you the choice. 

And, whether you use Merrill Lynch for one 
product or several products, you always know' 
that through this comprehensive offering, you 
get your own personal guide and Financial Con
sultant. Their role, on your behalf, is to help you 
quantify your goals and maintain your focus. It's 
also to provide an objective perspective to some 
very personal issues related to your finances. It's 
also to help you continue to see your financial 
picture in a comprehensive fashion so that your 
decisions are always considered in context of the 
total picture. Finally, their role is to help you 
choose the investments that make the most sense 
for you and you alone, based on your risk toler
ance and your long-term asset goals and needs. 

If you want to take advantage of the services 
offered through a Merrill Lynch Financial Consult
ant, call Jim Cristall at 946-9834. 

The information contained herein was obtained 

, .... 
--.. " 

from sources believed to be reliable, 
however, the accuracy is not guar-

anteed. Merrill Lynch Canada Inc. 
Member - CIPF. 

Just a preview of 
what you can expect 
from Merrill Lynch's 

Asset Partner™ 

• A financial plan tailored to your needs 
• Access to top-ranked global research 
• Money-market interest rates 
• Merrill Lynch's CMA® Debit Card 
• Chequing privileges 
• VISA® Platinum Card 
• Travel and rewards program 

For further advantages call: 

James Cristall 
Vice President 

Financial Consultant 
1 000 ~ One Lombard Place 
Winnipeg, MB R3I3 3N9 

(204) 946-9834 

"Not for day trading or other excessive trading activities. 
Merrill Lynch Canada Inc. Member - CIPF 
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