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Wi'zardof Oz 

l
ucked in the northwest corner of 
the Johnson Terminal at The Forks 
is Winnipeg's closest thing to the 

ye low brick road. Owned oy Dean 
Zoppa, a design wizard in his own 
right, Oz Fine jewellery offers an eclec
tic blend of jewellery and artwork to 
suit every taste. , 

With over 20 years of experience in 
jewellery design, Zoppa has developed 
an ability to give a modern edge to 
classic design. His career began at 
Mappina jewellers where he worked 
with many antique pieces. He was es
pecially attracted to those from the Art 
Deco and Art Nouveau periods. Char
acterized by clean, simple styles and 
settings and uniquely cut gemstones,' 
these eras were major influences on 
Zoppa's future designs. 

Zoppa opened Oz Fine jewellery two 
years ago, and since then, has been 
enjoying a successful merger of diverse 
forms of craftsmanship in a retail envi
ronment. Working in gold, platinum 
and handcrafted sliver, Zoppa's de
signs consist of one-of-~-kind gems and 
settings. His creativity stems from ei
ther "divine inspiration" or a slowly 
emerging concept. 

"I tend to look at things, especially at 
nature, in an abstract way. Even a flower 
head can be transformed into a com
plex pattern that will trigger an idea," 
Zoppa says. He will also work from 
customers' computer and hand-drawn 
designs. 

Some of Zoppa's silver pendants are 
shaped into modern versions of ancient 
spearheads, inset with chunks of gold. 
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The combination of metals makes it a 
versatile accessory. 

"I also design self-defense jewellery 
for female customers," Zoppa says. He 
jokingly refers to some of his larger 
pieces, like a beautiful, yet menacing 
chunky silver ring inset with a bullet
shaped cab of blue topaz. Art Deco 
meets the future in many of Zoppa's 
pieces. 

Oz is a showcase, not just of Zoppa's 
own work, but also the artworks of a 
number of local and Canadian artists 
and designers. "I try to promote local 
talent as much as possible," he says. 

Oz is also the exClusive carrier of 
Frank Lloyd Wright licensed merchan
dise in Winnipeg. Wright's famous dis
tinctive geometric elements are found 
in repro stained glass, silk ties, picture 
frames and votives. 

Zoppa's reputation as a designer 
catches up to him from time to time. A 
customer once came in to get her ring 
cleaned. "I told her that it was a beau
tiful piece and she reminded me that I 
designed it!" he recalls. "I guess they 
aren't my children long enough to re
member all of them," he adds. 

The talent that is appreciated by so 
many of his customers was recognized 
by his peers in 1998 when Zoppa won 
a Silver Medal in Division One of the 
Manitoba jewellers' Association Annual 
Design Competition. 

Zoppa continues to be challenged by 
his craft. "My favourite piece is the next 
piece I'm designing," he says. And his 
customers continue to await more crea
tive results from the Land of Oz. 

DESIGNS IN 

PLATINUM, 
GOLD & SILVER 
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Viva Colour' 

Summer colours spill info fall 
(NC)-One 

word: colour. 
That's what fash
ion is all about for 
fall 2000. 

We began to 
see traces of it a 
year ago, a hint 
of pink; a little 
red. Some brave 
trendsetters even 
donned multi
colour ensembles 
from top named 
designers. By 
spring the trend 
shifted into high 
gear and then 
summer came "" 
with a colourful 
explosion. So it's 
without a doubt 
that for fall 2000 
we'll see people 
banish their 
neutrals to the 
back of the closet 
and welcome the 
glowing effects 
of colour. 

"Colours are back with vengeance," says Peter Nygard, Canada's leading 
ladies-wear manufacturer. "Everything for fall is bright, bold and beautiful 
and fall colours are certainly anything but traditional. Today, women are 
much more expressive and self-confident and their vibrant outfits are 
mirroring that. Colour is extremely expressive, and this fall women are 
certainly saying a lot." 

The look is especially alive and well in major Canadian hubs like Toronto, 
Montreal and Vancou
ver. And they run the 
gamut, too, from 
shades of green better 
known as kiwi, moss, 
breen and olive; reds 
that move from orange 
to rust, plum, wine and 
purple; and magnifi
cent blues like indigo, 
petrol and mallard. 

Texture plays a lead
ing role with colour, 
bringing it all to life. 
Watch for vintage fab
rics with lots of fringe, 
ruffles, beads, and soft 
colourful embroidery 
to bring out the femi
nine side. 

Beauty for all ages: Great skin & hair in 
your fifties · and beyond 

(NC)-With age, moment to 
comes beauty-and the condition your 
wisdom to support its hair and seal in 
upkeep..... ,,' the skin's natu-

For those who are ral oils with 
already wise to the role moisturizer. 
of nutrition, water, Another sure 
exercise and sleep in way to preserve 
the looking-good" your skin is by 
equation, here are aj· exfoliating it. 
few more ways to keep Bathing or 
your outer layers looking their best - showering with a textured pouf or 
at any age. sponge will help remove dead skin 

At the root of the aging process, is cells and increase the circulation of 
a slow-down in the rate at which blood to the surface of the entire 
cells are produced and sloughed off. body. Post-shower, refresh the skin's 
For the skin, this means more build- appearance with an exfoliating AHA-
up of dead cells and ultimately, more based moisturizer that will help re-
flaking and dryness. For the hair, it lease dead skin cells and tone and 
means a reduction in sebum pro- revitalize the skin. 
duction which can leave the hair An important thing to. remember 
feeling drier and harder to manage. when using AHAs is that the fresh 

Overall, the best way to address new cells they exposewill need extra 
the issue is - gently. When bathing, protection from the sun. 
water should be lukewarm, not To counteract changes in hair tex-
steaming hot. Instead of cleaning ture, usea shampoo and conditioner 
your skin with ordinary soap, which system that is calibrated to hair type. 
can strip away moisture and aggra- A final tip: revitalize your hair's 
vatedryness, cleanse itwith an emol- shine and manageability by follow-
lient-rich body wash. Also: never ing your shampoo with a rinse-out 
wash-and-go without first taking a conditioner and a leave-in treatment. 
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TEENAGERS'SPECIAL: 

Remedial Facial Series $100.00 

SKINCARE STUDIO 

702 Dorchester Ave. (at Wellington eres.) 

475-4362 

''putting a good complexioll on Winllipeg!aces since 1985" 
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l!(loges 
on hargrave 

Hair .' Manicures • Pedicures 
Facials • Waxing • Massages 

73 Hargrave Street 
Winnipeg, MB R3C 1 N3 

Phone 204 942 3351 

Plaids are back 

(NC)-Plaids are 
back! But watch as 
they transform from 
the traditional tartans 
we've known and 
loved all these years, 
to the newest plaids 
with vibrant hues and 
spectacular colours. 

Prints are "Tie-Dye" 
for. .. Both reminiscent 
of childhood and yet 
loaded with sex ap
peal, tie-dyed halters, 
pants and dresses are 
must-haves for fall. 
Other hot items in
cludefloral and ethnic 
prints with influences 
from Indian, Japan and 
Africa. 
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Creative Wardrobe 
20 years of fashion 

I
his fall marks the 20th anniversary 
of Creative Wardrobe. Creative 
Wardrobe has established a well 

eserv,'d reputation fordressing women 
of all ages in Winnipeg and Canada. At 
Creative Wardrobe we have always fo
cused on the idea of the differences 
between being dressed and weli dressed. 
Fashion is a translation of style, design 
and fabrication connected to price. At 
Creative Wardrobe we keep all this in 
mind when we buy for our customers. 

Murray Nagler owner of Creative 
Wardrobe notes that "Fall inventory is 
already selling very well, and some early 
groups have already sold out. But don't 
worry, there are a lot more wonderful 
groupings still coming daily." 

What's new this season? Colors black 
and navy are still popular in suiting. The 
new colors are Loden greens, taupe and 
claret, as well as suits with subtle chev
rons and small checks. Bottoms are flat 
front, pants very clean, skirts are long 
with a slight a-line. As well, knee length 
are also in style. Some lines include jex, 
Jones New York, Studio J, and Ellen 
Tracy. 

Sweaters, sweaters, sweaters. This sea
son Creative Wardrobe is wild for sweat
ers. Nagler says "There were so many 
wonderful sweaters out there this fall 
that we went crazy." This will be a real 
sweater year, with lines such as Orly, 
Marisa Christiana, Joye and Fun. 

Creative Wardrobe has a large" casual 
wear" department. With casual dress
ing becoming more popular in the 

workplace, people are demanding 
casual clothing that go to the workplace 
and out for the weekend. While denim 
and knits are strong, they have been re
styled in many colors and combined 
with otherfabrication. Some important 
"Iines" include Mexx, Tommy, Telluride, 
and many more. 

OuterwearforWinnipeg winters mean 
Linda Lundstrom and Sterlings, both 
manufactured in Canada. 3 in 1 coats 
by Armage a division of Hugo Boss are 
very popular. Fleece is also strong with 
many wonderful 3/4 length coats in 
many fashion designs. 

Accessories, think bold, gold. This fall 
gold has made a huge comeback. It's 
large and out there. The Prada influence 
is strong here as well as in clothing. Belts 
are a major accessory, skinny with hard
ware. Large hoop earrings, cuffs, neck
laces and pins are back. Don't be afraid 
to accessorize with zeal. Express your 
fashion sense. Onlyyou know what you 
like on you, so go for it. 

What's hot??? Think leather, of all 
wonderful colors, with prints of python 
and animal. 

Colors to pop your wardrobe, red, 
lime, fushia, claret, ice blue and a whole 
range of soft pastels, and don't forget 
plaid, bold and beautiful. 

Have fashion fun this fall. Buy that 
great sweater and skirt, suitings have 
made a real comeback, go for bold 
accessories, and see you at Creative 
Wardrobe where fashion is the rule and 
customer services is what we are about. 


