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(NC)-Shopping online 
does have its risks but the 
more familiar you are 
with what online shop
ping involves, the better 
able you will be to pro
tect yourself when you 
decide to make a pur
chase online. Most repu
table Web sites will post 
their privacy policy but 
some sites like Excite.ca 
and Excite for@Home go 
a step further and offer 
visitors helpful tips on 
how to enjoy a safe and 
secure shopping experi: 
ence. Here is a sampling 
of the questions and ad
viceJou should keep in 
min as you wheel your 
shopping cart down the 
virtual aisles .. 
Who Is the merchant? 

Online merchants 
should display their com
pany name and address 
prominently on their 

Web site, 
along with 
detailed con
tact informa
tion, such as 
a toll-free 
number, a fax 
number, and 
a mailing ad
dress. Don't 
be afraid to 
call the com-
pany for more informa
tion. If you are not famil
iar with a company's 
name or reputation - and 
especially if you learned 
of it from an unsolicited 
e-mail - check the com
pany with the Better Busi
ness Bureau 
www.bbb.org/alerts/ 
index.htm or the RCMP 
www.rcmp-grc.gc.ca. 
You will feel more confi
dent purchasing from a 
company that has se
cured a trusted reputa-

tion. 
. Is the merchant based 
outside of Ca-nada? 

Before submitting your 
order, you 
should 
know if the 
merchant is 
based out
side of 
Canada. If 
so, find out 
whether the company 
does business with Ca
nadian customers, when 
you can expect your or
der to arrive and who to 
contact if you are dissat
isfied with your purchase 
or the service. Research
ing the reputation of an 
international merchant 
can be more difficult than 
obtaining information on 
a Canadian merchant. Be 
aware that you might not 
have the same legal pro
tections or be able to en-

force your rights as easily 
as when the merchant is 
inCanada. Also remem
berthat products bought 
abroad may not meet Ca
nadian safety standards 
www.csa.ca.ltisstillyour 
responsibility to ensure 
product safety, regard
less of where it was pur
chased. . 
Save a printout of 
your transaction to be 
safe 

Look for merchant sites 
that have a 
fair, timely, 
effective, 
but simple 
and afford
able, proc
ess for re
solving 

getting you down? 

problems with your trans
action and handling com
plaints, concerns and in
quiries. To be safe, you 
should rrint and save a 
copy 0 the transaction 
for your records. Save a 
printout of the web pages 
containing the mer
chant's name, address 
and telephone number, 
a description of what you 
ordered, and any e-mail 
messages to or from the 
merchant_ If the date is 
not on these printouts, 
add it yourself. These 
documents can serve as 
an insurance policy in 
case you do not receive 
your products or receive 
the wrong products. Re
member that merchants 
outside of Canada oper
ate under different laws 
and in a different court 
system. Obtaining re
dress from these foreign 
merchants may be com
plicated and costly. 

The 9-to-5 grind getting you down? Had enough of 
the usual routine? Want to be your own boss, with 
your own schedule? Join the team at Excel Canada 
- a member of the Teleglobe group, one of the top 
telecommunications companies in the country -
and say goodbye to 9-to-5 1 

ROBBIE MAZO 
334-4946 

SWICK'S 

Is your privacy pro
tected? 

Web merchants often 
collect information about 
you to market their prod
ucts to you or • 
to share with --. .... = .. 
othercompa
nies. Many 
merchant 
use the infor-
mation they 
collect on you for pur
poses such as develop
ing marketing profiles or 
making money by selling 
their mailing lists. As a 
result, you may be bom-

66Don't Gamble on A!1yone 
• BLACKJACK· ROULETTE 
• POKER· WHEELS OF CHANCE 
• PACKAGES TAILORED TO 
YOUR SPECIFIC PARTY NEEDS 

• COMPLETE LINE OF PROPS 
FOR THEME PARTIES 

• COMPLETE LINE OF 
dL. ts ADULT & CHILDREN'S 
;r;1'tSen ••• ~~CARNIVAL GAMES 

A TOUCH OF-c:::-:- HOUSE • MONEY MACHINE 

VEGAS PARTIE~~ 
NO PARTY TOO BIG 
OR TOO SMALL 

CAll/FAX HAROLD 

~ 

-633-3904 
http://www.mywinnipeg.com/casinofantastys 

barded with advertising 
you don't want. A mer
chant should have your 
permission before using 
your personal informa
tion in this manner. Repu
table merchants will post 
their privacy policies 
(which should comply 
with Canada's new pri
vacy legislation, the Per
sonallnformation Protec
tion and Electronic Docu
ments Act 
www.privcom.gc.ca/ 
english/ 
02_06_01 _e.htm, which 
will come into effect in 
January 2001) online and 
offer you options about 
the use of your personal 
information. In most 
cases, your password, 
credit card number and 
shipping information are 
the only pieces of infor
mation a merchant 
should require to take 
your order and process 
your transaction. Don't 
shop from a merchant 
that wants more infor
mation than you are com
fortable providing. 
What password 
,should you use? 

If the merchant re
quires you to use a pass
word to make a purchase, 
don~t use the same pass
word you use to log on to 
your computer or net
work. Choose a different 
password every time you 
register with 
a new Web 
site. 
How 
should you 
pay for 
you r 
online 
purchases? 

The merchant site 
should set out the types 
of payment options that 
will be accepted and the 
implications of each, in 

termsofan~.·. 
extrc-,.'! 
charges 01 . . 
discount!> . 
applied by the merchant. 
As is the case in tradi
tional transactions, you 
should not be held liable 
for amounts billed to you 
for unauthorized trans
actions. Your credit card 
issuer should make rea
sonable efforts to help . 
you resolve complaints 
with merchants In the 
event of non-delivery or 
unauthorized transac
tions. When you use your 
credit card online, your 
liabilities are the same as 
for any other use of your 
credit card. You are liable 
for any purchases using 
your credit card number 
until you report your 
credit card lost or stolen. 
What type of order
Ing system Is safe? 

Buy only from web 
merchants that protect 
your financial informa
tion when you order 
online. Merchants' sites 
with secure 
transaction 
systems in 
place will 
advertise 
this on the 
site. Your Internet 
browser should also indi
cate when you are using 
a secure link. You should 
make sure that the mer
chant has a security sys-

. tem in place before you 
send your credit card 
number or other finan
cial information over the 
Internet. 

Ultimately it remains 
your responsibility to take 
reasonable steps to in
form yourself about how 
to conduct online trans
actions safely and se
curely. 

Trends in fine jewellery take a 
seismic shift in 2001! • 

(NC)-Canadi~n ~onsumers ca.n loc;>k forward to purchasing very beautiful 
and very n;~ fine Jew~!I~ry ~holCes In 2001. Whether it is gift-giving, bridal 
related, or Justfor me, ftne Jewellery has taken as dramatic a shift in look and 
style as the fashion world. . 

Fashion experts are telling Canadian women that regardless of lifestyle age 
or taste, th~r~ is a n:'0vement to. the. ladylike look and all that accompa~ies it, 
- ultra-feminine SUitS, Chanel-like Jackets, conservative skirts tweeds and 
feminine sweaters, alone or in twin sets. What does this ~ean for fine 
jewellery? New ideas and updated looks to start. 

Canadian fine jewellery retailers spent the spring and summer of 2000 
attending the top reta.iI buying shows in the US and Canada, most notably 
Jewellery World Expo In Toronto, the Alberta Jewellery Show in Edmonton 
and Expo Prestige in Montreal. . 

What did they see and buyfortheir stores based on the fashion climate? Just 
read on. '. 

Diamonds - The tennis bracelet is no more, in name only that is! This classic 
diamond favourite has been redesigned and renamed and is now called the 
Diamond Line bracelet. The diamonds are set in an all-new and very updated 
way - the perfect accompaniment with soft, tailored knits. 

Pearls - Grandma's classic strand? No way! The only element that still 
remains from those days is the pearl's famous and irreplaceable lustre and 
signature elegance. Pearls are now black, grey, peach, pink and cream - and 
are strung in short or long, single or double strands. Rings and pins are set 
alone or with diamonds, metals or coloured stones. Neckpieces and brooches 
are the perfect pearl pieces for the ladylike formality we'll be seeing through 
to fall 2001. 

Coloured stones - The real news in coloured stones is unusual shapes for 
unconventional stones. Dark pink and red gems, orange stones, turquoise 
and radiant sapphires were among the favourites. Coloured stones are the 
perfect choice for pins, brooches and rings, balancing the return of the suit 
and knitwear. . 

Gold - Gold prices have stabilized and now it is back to business for this very 
versatile metal! White gold continues its popularity, mostly in brushed 
finishes. But, the really new story is the demand for rose gold pieces. This 
warm and very versatile colour is perfect for pins and watches and goes hand
in-hand with the emergertce of coloured gemstones and coloured pearls. 
Yellow gold is never more popular than when fashioned into hoop earrings 
- midsize to huge is where it's at! 

Watches - The breakthrough news in watches is techno advances, 
timepieces powered by the environment. But that does not mean thatfashion 
has taken a back seat. Yellow and rose gold are emerging as preferred finishes 
- thin cases and bracelets a la 1960's. 

Know and trust your jeweller! As important as keeping up-to-date on your 
jewellery trends is· finding and developing a relationship with a reputable 
jeweller. The Canadian Jewellers Association (CJA) has 1 000 members across 
Canada who are dedicated to providing you with the highest quality product, 
service and expertise. To find the closest CJA member to you - call 1 800 580 
0942 or email cja@canadianjewellers.com 

village collection 

it's your mo engagement or ng ring, that 
special strand of pearls or other fine jewellery, these pieces should be 
properly appraised to avoid disappointment in the future. 

The most frequent reason why jewellery is appraised is for insurance 
purposes, protecting the consumer against loss, theft or damage. 

. While the costs for the appraisal may vary, thorough and detailed 
jewellery appraisals take time and research, so it is best not to scrimp 
on the cost. Most insurance companies retain the option of replacing 
your precious jewellery with "similar" items, so the more accurate and 
complete your appraisal, the easier it will be to replace. 

It is recommended that jewellery appraisals are performed at se
lected "changes" in consumers lives. "Revaluing home insurance or 
the replacement of pieces is always a good time", says Catherine 
Sproule, Program Director at the Canadian Jewellers Institute (CJI). But 
~aving jewellery appraised is also an opportunity for an appraiser to 
Inspect the condition of your jewellery and advise you of changing 
market conditions that could impact the value. 

How do you choose a good jewellery appraiser? The Canadian 
Jewellers Institute (CJI) is the education division of the Canadian 
Jewellers Association (CJA.) The CJI manages the Accredited Appraiser 
Program (MP) that currently has over 40 Accredited members work
ing across Canada. These members have been through stringent 
courses of study, possess state-of-the-art gem laboratories and libraries 
as well as abide by a strict Code of Ethics for entry into the program. 
The MP is supported by the Insurance Bureau of Canada and law 
enforcement agencies in all provinces. Consumers are welcome to call 
the CJI at 1-800-580-0942 or email: cji@canadianjewellers. com for a 
list of Accredited Appraisers in their area. 

Consumers should also consider visiting a CJA member's store. The 
green CJA decal is prominently displayed in the window or at the 
entrance of the member's store and is the assurance that you are 
dealing with an ethical, professional jeweller. There are over 1000 retail 
members across Canada. Some members may have an appraiser on 
staff, or be able to refer you to one. 

OH MOISH! 
A DtAI~OND! 
rrs~oeuu..! 
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ENGAGEMENT & 
WEDDING RINGS 

IN GOLD & PLATINUM 

CUSTOM DESIGNS 

NAME PENDANTS 
in 10 kt-14 kt-18 kt 

404 Portage 

949-0715, 

CELIA'S ELLERY 
Across from Portage Place near Kennedy 
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